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compelling personal experience... continual fun...
for everyone but always with a business purpose

no passive listening...
create an experience... engage everyone... let’s get working
that people remember vividly for years

whatever the size of the event

tangible outputs...
real follow-up actions to
continue the good work
back at base

ditch the predictable PowerPoint® presentations...
go for direct communication and involvement

novel locations...
create the environment you want,
instead of a standard hotel

take the pulse...
have feedback at any time surprise people...
with active polling hit them with
immediate action

ownership and commitment...
that lasts




S Carousels for faster exchange

[ . \ give everyone the same level of understanding
\ R / quickly and create the buzz and excitement to
— start up your event

e

High return on investment

you spend a lot on meetings and conferences, .
so make sure you make a significant business ngh engagement
return on them

the key is engagement: typical events engage 15%
at best, raise this to 95%+



o} technology to give . -. Connect with customers
QWI p everyone an active role
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views and output
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Hearts and minds Expand the value

go beyond communication into creation,
collaboration and commitment

» People




Don’t let your event drone on. With Quest’s
support you can have highly motivated people,
strong buy-in and great output.

“Having been through it, | wouldn’t hold a
conference in any other way”

“We achieved all our objectives and more”
“Your support was highly appreciated”

“We achieved in three days what it normally
takes six months to do”

“The buy-in and commitment from everyone
was palpable”
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continuous polling
keep people involved all the time
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great output
the good work
continues afterwards

europe: +44 (0) 1483 427031
email: info@quest-worldwide.com
americas: +1 845 632 2797
email: gwna@quest-worldwide.com

asia pacific:
email:
web:

+61 (0) 2 9904 8488
qwap@quest-worldwide.com.au
www.quest-worldwide.com





